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How to Engage Local Media

· Prepare

· Create and foster relationships consistently

· Create a plan for capitalizing on media attention

· Identify multiple media outlets

· Print, internet, radio and television 

· Identify all available resources and contact information

· Identify appropriate ‘call to action’

· Determine scope of story and identify appropriate media

· Don’t be afraid to remain local 

· Communicate media opportunity with all appropriate stakeholders, prior to release

· Board of Directors, collaborative partners, sponsors, other agencies, etc.

· Designate where and when media will have access to interview organizers, panelists and others

· Lead with the Cause

· Introduce and focus on the overall cause first

· Keep media advisories and press releases focused on only one issue, event or opportunity

· Identify Collaborative Partners 

· Offer multiple stakeholders/ supporting perspectives to create a well rounded story

· Assist the producer by adding value to the story

· Communicate with the Producers, Writers, Publicists, etc.

· Identify the media outlets initiatives and plans 

· Offer to be a resource for follow up and additional stories

· Provide Solutions

· Offer pro-active solutions to address the statistics and concerns 

· Introduce new innovations, solutions

· Provide Resources 
· Present the story as an opportunity to the media
· Provide the media outlet more resources than they need
· Offer content exclusives 
· Direct media to www.radd.org to download radio and broadcast PSAs
· Provide Information to Affect Consumers on Multiple Levels

· Self-interest

· Emotional reach

· Lifestyle choices

· Listen

· Pay attention to how media is covering other safety issues

· Be aware of current news stories

· Communicate Intentions 

· All stakeholders and collaborative partners and supporters

· Producers, Publicists, Agents, Hosts, Managers, etc.

· Follow-up

· Create follow-up communication prior to release  

· Thank the producer, anchor, writer, etc. for their support and offer to be an on-going resource

· Identify opportunities to partner with the media outlet for on-going dissemination of information to the public

· Continue to create and foster relationships

[image: image1.emf]